REVIEW OF ACQUISITION CAMPAIGHN I AERMANI Il APRIL-MAY 2022
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ACQUISITION CAMPAIGN

172 930

Openers

REVIEW O

14 065

Clickers

11.24%

Opening Rate

3.13%

Reactivity rate

Collected
leads

- Turnover

MY WAY

26238 €

=4 44 sales
GIORGIO ARMANI ' "E 5972 € average basket
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