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Volume of mails

sent

Volume of mails

sent

Click rate

5,76%

Clickers

22 704

Open rate

9,62%

openers

394 366

vs novembre 2020
33,7%

Acquisition mail

4 100 000

2 202
1 550

9,7%
Transfo rate

Click rate

20,86%

Clickers

117

Open rate

25,48%

Openers

561

vs novembre 2020
33,7%

Acquisition mail

2 202

avent media group | |  www.avent-media.fr
Angie Hababou || angie@avent-media.fr || +33 141 792 485


Vanessa Benichou || vanessa@avent-media.fr || +33 663 145 479 

Collected

leads objective :

mails

mails


